










primary target • frequent fringer 
---------------------------------------------

Frequent Fringer 

DESCRIPTION 

THEIR NEEDS 

THEIR ENEMY 

Group Descr1pt1ons 

35-45, Male, married (may or may not have children), who have intermittent
coverage but rely on contact with others for business while also seeking
the ability to communicate with family and significant others regularly.
May send +30 text messages/day via smart phone as a preferred method
of quick communication.

Personally: Leading the unrestricted outdoor /active lifestyle they enjoy, 
while providing peace of mind for their loved ones. 

Professionally: Wanting to appear "always accessible"; Reliability, professionalism, 
accountability. 

Causing unwarranted distress for their loved ones, being unprepared. 
Unorganized communication and missed business opportunities 
(need + 160 characters per text to communicate most effectively). 

INSIGHTS THAT 

TELL THEIR STORY 

• "If you don't hear from me by 4pm, here is my route, send for help" (old way), 
caused panic all day long.

• Seasonal lone workers who value checking in personally/professionally to feel 
connected.

• Professions, such as guiding or logging, that require regular, extended trips 
into remote areas.

• Being outdoors is a sense of enjoyment and escape, but can't enjoy it as often 
as they like in case business needs arise.

HOW ARE THEY 

BUYING TODAY 

WHAT DO THEY 

THINK NOW? 

WHAT DO WE WANT 

THEM TO THINK/ 

DO TOMORROW 

Not buying today, or using in Reach paired with phone. 
Spot device + satellite phone for emergency. 

"I recognize that peace of mind is worth the price of these devices, and/or 
I have found workarounds for the pain points that exist in messaging outside 
of cell coverage". 

Stop settling and paying more for features you don't need when ZOLEO™ 

enables you affordable, reliable, seamless coverage no matter where you are. 



positioning statement 

secondary target: 

for the weekend wanderer's travel, adventure and experiential use, only 

ZOLEO™ lets you get a breath of fresh air, knowing that your bridge back 

to the world is only a message away ... 

Z.OLOO Count on your connection. 



secondary target • weekend wanderer 
---------------------------------------------

Weekend Wanderer 

DESCRIPTION 

THEIR NEEDS 

THEIR ENEMY 

Group Descriptions 

Men and women 23-40, outdoor enthusiasts who crave the idea of exploring 
remote locations and do so today without a device either due to lack of 
awareness or price point. 

Personally: Leading the unrestricted outdoor /active lifestyle they enjoy, 
while responsibly providing peace of mind for their loved ones. 

Professionally: Wanting to appear "always accessible"; Reliability, professionalism, 
accountability. 

Causing unwarranted distress for their loved ones, being unprepared. 
Unorganized communication and missed business opportunities 
(need more than 160 characters). 

• "I don't venture to places I want to explore because I worry what would
happen in case of emergency"

INSIGHTS THAT • True freedom isn't being completely unplugged, its being unplugged with a

TELL THEIR STORY lifeline back - just in case.

• I have borrowed or carried other devices in the past, but haven't spent the
money to use one regularly .. . though I know its probably a good idea.

HOW ARE THEY 

BUYING TODAY 

WHAT DO THEY 

THINK NOW? 

WHAT DO WE WANT 

THEM TO THINK/ 

DO TOMORROW 

Buying today, using Spot, or a satellite phone. 

"I have found workarounds to not feel "at risk" when I venture out of cell 
range but recognize there is a better way, and that peace of mind is 
probably worth the price -- it's just a lot of money" 

Stop settling and paying more for features you don't need when ZOLEO™ 

enables you affordable, reliable, seamless coverage no matter where you 
are. 









hardware and

product features 


































